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POPULAR TOPICS
Keynotes
Interactive full/half days
Corporate training/Executive retreats
Consulting

Understanding the Psychology of 
Why People Act, Choose, Change, & Buy

ENGAGEMENTS INCLUDE:

What Your Customer Wants and Can't Tell You
What Your Employees Need and Can't Tell You 
The Truth About Pricing
Forget Brainstorming, Try Questionstorming
There's Nothing Magical About Monday

Washington state, USA

SXSW
Maker's Mark
American Marketing Association
American Veterinary Medical Association's
Economic Summit

Walmart
IIEX North America, IIEX Europe, IIEX Behavior
Insights Association 
Brand Manage Camp
Texas A&M Financial Planning Conference

melina@thebrainybusiness.com      
(253) 250-8064

Applied behavioral economics
Unconscious bias
Organizational change & 

      innovation

READY TO TALK DETAILS,
DATES & RATES?

FEATURED IN:



What Your Customer Wants and Can't Tell You
This fun and engaging presentation, based on Melina’s award-winning first book is
all about what behavioral economics is and concrete tips attendees can apply
immediately using Melina’s “behavioral baking” approach to increase the
effectiveness of customer-facing communication. 
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The most informative,
productive 1.5-hour seminar

I've ever experienced.
 

"

"

The average person makes 35,000 decisions every day (mostly subconscious). 
Is your communication — to customers, employees, teams — working with the rules
of the subconscious? Melina’s approachable style unlocks the secrets of the brain
to help groups of any size and industry be more brain friendly. What could your
team accomplish if you knew how the brain made decisions? Let’s find out.
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Understanding the Psychology of 
Why People Act, Choose, Change, & Buy
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DATES & RATES?

WHY BEHAVIORAL ECONOMICS?

                      The Truth About Pricing
                                Countless hours have been wasted agonizing over the perfect price, but there is an 
        unwritten truth about pricing – a secret Melina will uncover with her “it’s not about the cookie” method. In
this session, attendees will learn: (1) what behavioral economics is (2) how the brain makes decisions about
pricing, and, (3) why the order things are presented in matters much more than the items – or the price.

Forget Brainstorming, Try Questionstorming
It's far too easy to find the right answer to the wrong question. While brainstorming is the go-to
approach to problem solving, it isn't aligned with how the brain really works. That's where
Questionstorming comes in! In this session, Melina will show you how to use questions effectively to
be more innovative and find the best way to look at your problem or project -- whatever it might be.

What Your Employees Need and Can't Tell You
In this eye-opening session based on groundbreaking insights from her new book,
Melina shares insights from brain science to help managers increase their influence
inside ever-evolving organizations and make it so anyone they work with can be
naturally better at change by leveraging the power of behavioral economics. 

BULK BOOK
DISCOUNTS AVAILABLE

My favorite 

speaker.

Bring her back 

next year!  
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There's Nothing Magical About Monday
How many times have you learned something at a conference, on a podcast, or in a book and said
you'll do it all "on Monday" -- only to have it fall by the wayside, never to be considered again? In this
session, Melina will share the four brain biases working to keep you stuck in your status quo, and how
you can outsmart them next time to be more productive.


