
KEYNOTE

What Your Customer
Wants andCan't Tell You
‘Our job would be so easy if it wasn’t for the customers.’ Have you ever heard
someone say that (or said it yourself)? Thankfully, it doesn’t have to be this
way.

Based on Melina’s award-winning first book,What Your Customer Wants and
Can’t Tell You, this fun and engaging presentation will help you better
understand how behavioral economics principles can immediately be
applied to increase the effectiveness of your customer-facing
communications.

This talk is perfect for audienceswhowant to:

● Enhance their customer communications
● Understand how customers behave to improve brand engagement
● Optimize customer interactions and experiences

Audienceswill learn:

● Creative approaches to make their customer-facing communications
more engaging and impactful

● An improved ability to craft messages and campaigns that resonate
with customers

● Greater confidence in their messaging decisions
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